
 

 

 

 

 

 

 

 

 

 

Questions and Answers from the Extraordinary General Assembly of Turcas 

Petrol A.Ş. held on August 19, 2025 

 

 

Question 1: What is the duration of the share buyback program related to the title 

change? 

 

Answer 1: Our Company has not decided on any share/stock buyback program. 

In relation to the title change, if our shareholders exercise their right of withdrawal, the 

transactions will commence within a maximum of six (6) business days following the 

date of the Extraordinary General Assembly Meeting. The exercise period for the right 

of withdrawal is ten (10) business days from the start date. 

 

Question 2: What is the total fund size allocated for the right of withdrawal 

regarding the title change? 

 

Answer 2: As a result of the voting on agenda item 4, the maximum cost limit that the 

Company would bear in the event the right of withdrawal is exercised was determined 

as TRY 50,000,000. However, since no votes of rejection were cast on the relevant 

item, no such cost has been incurred. 

 

Question 3: Why does Turcas Petrol not use the “hat” logo of Türk Petrol, which 

is currently unused, at its stations? 

 

Answer 3: Since its establishment in 2006, Shell & Turcas Petrol A.Ş. has been using 

the globally well-known and highly trusted Shell brand in accordance with the relevant 

partnership agreements. 

 

Question 4: What is the reason for Turcas Petrol A.Ş. changing its title to “Turcas 

Holding”? 

Answer 4: In order to reflect the Company's actual status, which has been conducting 

its operations through its subsidiaries since 2006 and operates as a holding company in 

practice, albeit not in title, in the Company's Articles of Association, and to enable the 

implementation of projects that will increase the Company's value both domestically 

and internationally, this amendment has been planned.  
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Question 5: Can Turcas Petrol A.Ş. open fuel stations in Turkey? 

 

Answer 5: No. Under the partnership agreements signed during the establishment of 

Shell & Turcas Petrol A.Ş., neither of the shareholders may engage in any activities 

within the Republic of Turkey that would compete with Shell & Turcas Petrol A.Ş. 

 

Question 6: State-supported global companies foresee entering a hydrogen 

consumption–based era within the next ten years and are conducting related R&D 

studies. What are Turcas Petrol A.Ş.’s forward-looking plans in this regard? 

 

Answer 6: Our affiliate Shell & Turcas Petrol A.Ş. is able to benefit from the R&D 

studies conducted by Shell Global. Being part of such global R&D efforts provides an 

important advantage that enables us to quickly adapt to all developments and changes 

that may become future trends. 

 

Question 7: What are the marketing techniques of Shell & Turcas A.Ş.? 

 

Answer 7: At Shell & Turcas, our marketing approach is not limited to fuel sales; we 

aim to maximize the customer experience through the non-fuel services offered at our 

stations. Our markets are operated above industry standards in terms of layout, product 

variety, and shelf management. Station employees undergo regular training, service 

quality is continuously improved, and social inclusion is supported by increasing the 

proportion of female employees. Cleanliness and hygiene—especially in restroom 

areas—are among our brand’s top priorities, directly affecting customer satisfaction. In 

our advertising strategies, social awareness is emphasized, appealing not only to 

consumers’ needs but also to their emotions, thereby strengthening brand loyalty. 


